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OLIVIA AND LOGO STRIKE LANDMARK PARTNERSHIP
TO DEEPEN BOND WITH LESBIAN AUDIENCE

L

‘The L Word’ airings on Logo-TV at center of multi-year deal
between leading travel and media brands for lesbian consumers

San Francisco/New York — Jan. 9, 2007 — In a landmark partnership, leading lesbian travel and
entertainment company Olivia and Logo, the leading LGBT television and online media brand
from Viacom’s (NYSE: VIA, VIA.B) MTV Networks (MTVN), have reached a two year
marketing and advertising agreement designed to harness the power of both companies to deepen
their bond with the emerging lesbian audience.

The partnership secures Olivia placements and promotions around Logo’s online and broadcast
content, including Olivia as the exclusive travel sponsor during Logo’s airing of The L Word,
which will begin in the summer of 2008. Olivia will also provide sponsorship during future
episodes of NewNowNext Music, Logo’s music video series. In addition, Logo will be a featured
content provider during several of Olivia’s travel and entertainment events, similar to Logo’s
recent screening of its new series Exes & Ohs for a packed house aboard an Olivia cruise.

"Olivia and Logo share a common vision, to provide a rich entertainment experience that is
relevant and reflective of the lesbian community,"” said Lisa Henderson, general manager of
Olivia. “For 35 years, Olivia has been delivering unique experiences for lesbians all over the
world, which is a perfect complement to the world that Logo creates inside the home.”

The partnership also extends to the online consumer with content exchange of Olivia.com site
features such as video travel blogs with Logo’s leshian-themed entertainment/media site,
AfterEllen.com, for which Olivia will be the exclusive LGBT travel property.

“This partnership between the two leading brands for the lesbian consumer represents a
landmark effort to reach what has too often been an underserved audience,"” said Lisa Sherman,
senior vice president and general manager of Logo, adding that this is the largest lesbian focused
marketing agreement the network has signed to date.

ABOUT OLIVIA

Olivia, celebrating its 35th anniversary in 2008 is focused exclusively on lesbians and delivering
premium products and services that connect and celebrate their lives. Originally founded as a
record label in 1973, the San Francisco-based company has evolved into the leader in creating
extraordinary experiences for lesbians. It is proud to sponsor top out athletes Sheryl Swoops and
Rosie Jones and support a number of Women's and Lesbian and Gay organizations, donating
more than $450,000 to groups working to empower and transform the lives of women and
lesbians. For more information on Olivia, visit www.olivia.com.



ABOUT LOGO

Logo is the ad-supported network targeting lesbian, gay, bisexual and transgender (LGBT)
viewers, launched by MTV Networks. The network launched June 30, 2005 with more than one
thousand hours of content and now has approximately 28 million subscribers across the United
States. Logo provides LGBT audiences with a place where they can see themselves and be
themselves through a mix of original and acquired entertainment programming that is authentic,
smart and inclusive. Logo joins Viacom’s roster of popular and highly targeted cable networks
which includes MTV, Comedy Central, BET and Spike TV.
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Steven Fisher for Logo
212-654-3035
steven.fisher@logostaff.com

Steve Kauffman for Olivia
312-932-2805
steve.kauffman@fleishman.com
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